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1.3.1: Institution integrates crosscutting issues relevant to Professional Ethics, Gender, Human Values,
Environment and Sustainahility in transacting the Curriculum -mMgn

List of Courses Relevant to Cross Cutting Issues

Hr.
‘No

Coterse
code

ﬂwm-ﬁimf

Professional
Ethics

Gender

Hurman
Values

Enviranmini
- and
Sustainability

Ll gl

102- GC

Organizational Behavior

Organizational Behavior explores how professional ethics and human
values intersect, shaping workplace cultures and decision-making,
influencing organizational success and emplovee well-being. By
addressing these cross-cutting issues, organizations can foster integrity,
trust, and social responsibility, eahanzing both individual and collective
performance,

104- GO

Business Research
Methods

Business Rescarch Methods nav gate ethical considerations and human
values by ensuring integrity in data collection, analysis. and
dissemination, fostering trust and accountabifity within organizations,
and promoting socially responsible decision-making for sustamable
CHLCOMCS,

LOT GC

Management
Fundamentals

Management Fundamentals integrate professional ethics, human values,
and environmental sustainability by fostering reaponsible leadership,
ethical decision-making processes. ard sustainable practices, ensuring
organizational success while contributing positively to society and the
environment,

GE-US-
149

Entrepreneurship
Development

Entrepreneurship Development mitertwines professional ethics, human
values, and environmental sustainability by promoting responsible
mndyvation. ethical business practices, and eco-conscious strategies;
tostering sustainable growth and sociztal well-being.




GE-LiL-
L1t

Legal Aspects of Business

Fegal Aspects of Business e pple with cross-cutting fssues of
professional ethies. gender eguity, and human values by advocating for
fair treatment, inclusivity, anc e-h cal conduet, ensuring legal
compliance while fostering a 2o tre of respect and equality in the
business environmen:.

o

205 5

Marketing Muanagement

Marketing Managemeant addressss cross-culling issues of professional
ethics, environmental sustmnebility, and human values by promoting
responsible advertising, suslamable product development, and inclusive
marketing strategies, fostering ¢ hical consumerism and societal well-
being.

2eBA

Data Mining

'1-"

ata Mining confronts cross-zufting issues by upholding professional
ethics in handling sensitive deta and ensuring respect for human values,
promoling transparency anc azeot ntability in decision-making
processes. safeguarding privacy and integrity.

208 GE

Creopolitics & World
Economic Systems

Geopolitics & World Economic Systems engage with cross-cutting
issues by advocating for ethical zovernance in global affairs and
promoling sustainable ecor amic policies, ensuring equitable resource
management and environmen-al siewardship for long-term prosperity
and societal well-being.

209 GC

Start Up and New Venture
Manapgement

Start-Up and New Venture Management navigate cross-cutting issues by
embedding professional ethics inte business practices and prioritizing
environmental sustainability, “ostering responsible enfreprengurship that
balances profit with social =nd environmental impact Tor long-term
success and societal benefi-.

10

301- GC

Strategic Management

Strategic Management intezretes professional ethics, human values, and
environmernital sustainability by guiding organizational decisions that
prioritize integrity, inclusivits, end eco-conscious practices, fostering
sustainable growih aligned with societal well-being and environmental
stewardship,

Il

304 8C
HREM

Strategic Human Resource
Management

Strategic Human Resource Management addresses cross-cutting Issues
by promoting professional 2thics, gender equity, and human values
through inclusive policies, fostecing a supportive workplace culture that
values diversity, laimess, and emplovee well-being.




[307-GC

Intermnational Business
Environment

The Imernational Business Environment navigates cross-culting issues
by aevoeating foesprofessional ¢thics in globil commerce and promoling |
environmentally sustainable practices, fostering responsible international |
busiress conduet that prioritizes ethical prineiples and environmental
stewerdship for lonz-term global prosperity,

13

Indian Fthos &Business
Ethics

"l‘

Indiaa Frhos & Business Ethics inlersect cross-culling issues by
integ-ating professional ethics, gender equality, human values, and
environmental sustzinability, fostering an inclusive and ethical business
cultuce rooted in Incian principles of integrity, social responsibility, and
envirnmental stewardship for holistic organizational success and
socieal well-being,

14

HEMET

Marketing 4.0

".I'

Marketing 4.0 navigates cross-cutting issues by promoting prolessional
ethics, human values, and environmental sustainability through customer-
centric strategies, fosiering responsible marketing practices that

pricvitize integrity, :mpathy, and eco-consciousness for long-term brand
suceess and socielal well-being,

404 SC
BA

Artificial Intelligence in
Business Applications

Artificial Intelligence in Business Applications addresses cross-cutling
issues by embeddinz professional ethics, human values, and
environmental susteinability into algorithmic decision-making processes,
ensuning responsible and equitable Al implementation that prioritizes
sociesal well-being and environmental stewardship.

L

45 G

Cilobal Stratepic
Management

Clobal Strategic Management integrates environmental and
sustamability considerations into strategic decision-making, fostering
responsible business practices that prioritize ecological preservation and
lomg-"erm planetary well-being alomgside organizational success.

GE-UL-
21

Cwber Laws

".’

Cybe- Laws intersect cross-cutfing issues by ensuring adherence to
profe:sional ethics, safeguarding human values, and promoting
environmental susta:nability in digital inleractions, safeguarding online
integrity while respecting societal values and ceological concerns.




GE-1)L-
408

Corporate Social
Responsibility &
Suslainability

".l

Corporate Soctal Responsibility & Sustainability integrates professional
ethics, human vasaes, and environmental stewardship, promoting
responsible business practices that pricritize integrity, social Ceuity. and
ecological sustainability for the well-heing of society and the planeL

SC-FIN-
405

Financial Laws

"n"

Financial Laws inlersect cross-zulting issues by enlorcing professional
ethivs, protecting human values, and promoting environmental
sustaimability in financial practces. ensuring integrity, Birness, and
accountability in economic activities for socielal well-being and
ecological preservation.

20

Labor Laws

I|t.l

Labor Laws navigate cross-culling issuzs by upholding professional
ethics. ensuring gender equalily, respecting human values. and
promoting environmental susta nability in workplace regulations.
[ostering fair and inclusive labor practiezs for socielal well-being and
ecological harmony,

Indian Constilulion

‘.’

The Indian Constitution interse21s cross-cutting issues by embedding
professional ethics, advocating pender equality, upholding human
values, and emphasizing envirenmental sustainabitity, providing a legal
framework that fosters equitablz governance and societal well-being for
present and future gencrations,

22

FOU -
005

Elementary Information
Technology

Elementary Information Technology addresses cross-cutting issues by
instilling professional ethics, promoting human values, and raising
awareness about environmental sustainability, empowering users with
responsible digital practices lor a socially conscious and eco-Iriendly
technological environment.

193

Human Rights |

'hnl

Human Rights 1 intersects cross-culling issues by advocating for
professional ethics, ensuring gender equality, upholding human values,
and promoting environmental sustainakility, fostering a just and
melusive society where dignity faimess. and ecological harmony are
paramount.




192

Cybher Security |

Cyber Security 1 navigutes cross-cutting issues by promuoting
professional ethics. easuring gendér-inelusive pmactices, upholding
humin values, and safeguarding environmental sustainubility, fostering 1
secane Jigital landscepe that respects privacy, equality, and ecological
ey,

3

291

Human Rights 11

"n"

Human Rights 11 intersects cross-cutting issues by advocating for
professional ethics. easuring gender equality, upholding human values,
and premoting environmental sustainability, fostering a just and
inclusive society where dignity. equality. and ecological integrity are
protected,

392

Introduction o cyber

security 111

1."

Introduction o Cybersecurity 111 addresses cross-cutling issues by
emphasizing professional ethics in digital practices, promoting human
values n cyberseeurity decision-making, and considering environmental
sustainadility implications, fostering a secure and résponsible digital
ecosysizm aligned with ethical principles and ecological stewardship,

394

skill Development |

Skill Davelopment I navigates cross-cutiing issues by promoting
professional ethics, fostering gender-inclusive opportunities, upholding
human values, and integrating environmental sustainability, empowering
individaals with skills that align with ethical practices and contribute to a
diverse. equitable, and eco-conscious workforee.
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List of Courses Relevant to Cross Cutting Issucs

Cross Cutting Issues- Professional Ethics, Gender, Human Values,
Environment and Sustainability

MBA Department

Sr. | Course Code | Course Name List of Courses Relevant to Cross
No Cutting Issues
2 102- GC Organizational Behavior Professional Ethics, Human Values
'l | 04- GC Business Research Methods | Professional Ethics Human Values
3 107 GC Managemen! Fundamentals Environment and Sustainability
4 GE-1IS- 109 Entrepreneurship Professional Ethies Human Valoes
Development
5. | GEUL-LIY Legal Aspects of Business | Professional Ethics Human Values
&} 205 5C Marketing Management Professional Ethics Human Values
T 206BA Data Mining Professional Ethics Human Values
8 | 208 GE Geopolitics &  World | Environment and Sustaimability
Economic Systems
) 209 GC Start Up and New Venture Environment and Sustainability
Management
[0 301- GC Strategic Management Environment and Sustainability
| 1 304 SC HRM | Strategic Human Resource | Professional Ethics Human Values
Management
12 TG International Business | Frofessional Ethics Human Values
Environment
13 GC105 Indian Ethos &Business | Professional Ethics Human Values
Ethies 1
14 403MKT Marketing 4.0 Environment and Sustainability
15 404 SC BA Artificial  Intelligence  in Professional Ethics Human Values
6 | 405 GC % | Professional Ethics Human Values,
W Environment and Sustainability

1.31
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Program Name-MBA
Course Name; OrganizationalBehavior
Course Code: GC-102

Course Contents

1.3.1

1. Fundamentals :

Fvolition af management thoughe, five funetion: of manegomont, Defnition, soope avd
importance OB, Relationship between mdividual & OB , Evolution of OB, Models of OB
(Autocraic, Custedial, Supportive, Collegial & SOBC), Limitation of OB, Values, Attitudes and
Emotiens: Intreduction, Values, Attitudes, Definition und concept of Emotions, Emotional
Intelligence - Fundamentals of Emotional Intelligence, The Emotional Competence Framework,
Benefits of Emotional Intelligence, difference between EQ and 10, Personality & Attitude:
Defimtzon Personality, importance of personality in Performance, The Myers-Brigzs Type Indicator
and the Big Five Personality Model, Johari Window, Transaction Analysis, Definition of attitode
Importance of attitude in an Organization, Right Attitude, Components OF attitude, Relationship
between behavior and attitude,

1. Perception:

Meaning sl concept of perception, Faclors influencing perception, Selective perception,
Attribution theory, Perceptual process; social perception (stereo typing and halo effect),
Motrvation: Definition & Concept of Motive & Motivation, The Content Theories of Motivation
(Maslow's Need Hierarchy & Herzberg's Two Factor model Theory), The Process Theories
{Vroom's expectancy Theory & Porter Lawler model), Contemporary Theories-Equity Theory of
Work Motivation,

. Group and Team Dynamics:

The meaning of group & group behavior & group dynamics, types of groups, the five-stage
model of group development team effectiveness & team building. Leadership: intrisduction,
managers v/s leaders. Overview of leadership-traits and types, theories of leadership, trait and
behavioral theories,

4. Conflict Management:

nl.t, Types of

Definition and Meaning, Sources of ((ahfli
Page 4 out of 63
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Management Approaches. Organizational Culture: Meaning and Nature of Organization Culture
Origin of Orpganization Culture, Functions of Cultwre, Types of Cnltire, Creating and
Maintaining Organization Culture, Managerial

5. Stress at workplace:

Waork Stressors — Prevention and Management of stress — Balancing work and Life,

workplace spirituality, Organizational Change: Meaning, definition & Nature of Organizational
Change, Types of Organizational change, Forces that acts as stimulants to change. Kurt
Lewin's- Three step model, how w0 overcome the Resistance to Change, Methods of
liplementing Organizationa]l Change, Developing 4 Leaming Organization. Relevant case
studies on stress management and organizational change (5+2)
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Program Name - MBA
Course Name; Business Research Methods
Course Code: GC-104

Course Contents

1.3.1

1. Foundatinng aof Researeh:

Detinition of Research, Need of business research, Characterietice of scientific recearch
method, Typieal Research spplications in business and mamigeroenl, Questions in Reooarch;
Formulation of Rescarch Problem - Management Question - Research Question —
[nvestigation (nestion The process of business research: Literature review Concepts ond
theories - Research guestions - Sampling - Data collection - Data analysis — Writingz up - The
terative nature of business research process, Elements of a Research Proposal, Practical
considerations: Values — researcher & organization. Ethical principles - Harm (o participants,
Lack of informed consent, Invasion of privacy, Deception, Reciprocity and trust, Affiliation
and conflicts of interest. Legal considerations - Data management, Copyright, (6+1)

2. Research Design:

Concept, Features of a robust research design. Exploratory, Descriptive, Quasi Experimental,
Experimental research designs, Concept of Cause and Effect, Difference between Correlation
and causation, Types of Varables — Independent, Dependent, concomitant, mediating,
moderating, extrancous variables, Basic knowledge of Treatment & Control group, Case stady
design. Cross-sectional and Longitudinal designs, Qualitative and Quantitative Research
approaches, Pros and Cons of various designs, choice of a research design. Hypothesis:
Definition, research Hypothesis, Statistical hypothesis, Null hypothesis, Alternstive
Hypothesis, Directional Hypothesis, Non-directional hypothesis, Qualitics of a pood
Hypothesis, Framing Null Hypothesis & Alternative Hypothesis. Concept of Hypothesis
Testing - Logic & Importance, (7+1)

3, Data & Measurement:

Meaning of data, Need for data, Secondary Data: Definition, Sources, Characteristics,
Advantages and disadvantages over primary data, Quality of secondary data - Sufficiency,
adequacy, reliability and consistency. Primary Data: Definition, Advantages and disadvantages
over secondery data. Measurement: Concept of measurement, what is measured? Problems in
measurement in management research - Validity and Reliability, Levels of measurement -
Nominal, Ordinal, Interval, Ratio. Aftitude Scaling Techniques: Concept of Scale — Rating
Scales viz. Likert Scales, SemantipFREentiEk Scales, Constant Sum Scales, Graphic Rating
Scales — Ranking Scales —Paireg/€ i 9 ¥orced Ranking - Concept and Application.
i Farsonal  Interviews, Telephonic survey

Questionnaire:  Questionnaire Ilr‘

Page & out of 63
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4. Sampling: Basic Concepts:

Defining the Universe, Concepls of Statistical Population, Sample, Characteristics of a good
sample. Sampling Frame, determining the sample fame, Sampling crrors, Non Sampling
errors, Methods to reduce the errors, Sample Size constraints, Non Response, Probuabilily
Sample; Simple Random Sanple, Systesiic Sample, Siemified Random Sample, Area
Sampling & Cluster Sampling, Non Probability Sample: Judgment Sampling, Convenience
Sampling, Purposive Sampling, Quota Sampling & Snowballing Sampling methods.
Determining size of the sample: Practical considerations in sampling and sample size, {sample
size determination formulae and

numerical not expected) (9+1)

5. Data Analysis & Report Writing:

Data Analysis: Cleaning of Data, Editing, Coding, Tabular representation of data, tables,
Univariate analysis - Interpretation of Mean, Median Mode; Standard deviation, Cocfficient of

Variation, Graphical Representation of Data: Appropriate Usage of Bar charts, Pie charts, Line
charts, Histograms. Bivariate Analysis; Cross tabulations, Bivariate Correlation Analysis -
meaning & types of correlation, Karl Person’s coefficient of correlation and spearman’s rank
corelation.  Chi-square test including testing hypothesis of association, association of
aftributes, Linear Regression Analysis: Meaning of regression, Purpose and use, Linear
regression; Interpretation of regression eo-eMcient, Applications in business scenerios. Test of
Significance: Small sample tests:

L (Mepn, proportion) and F tests, £ test. Non-parametric lests: Binomial test of proportion,
Randomness test. Analysis of Variance: One way and two-way Classifications. Research
Reports: Structure of Research repont, Report writing and Presentation. (10+1)

L3 Page 7 out of 63
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Program Name-MBA
Course Name: Entrepreneurship Development

Course Code: GE-109

Course Contents

1.3.1

1. Entrepreneurship:

Concepr of Entreprencur. Intrapreneur, Entreprencurship and Manager. Difference between
Entrepreneur and Intraprencur, Entrepreneur and Entreprencurship.  Attributes  and
Characteristics of

successful entrepreneurs. Functions of an Entrepreneur, Classification of Entrepreneurs. Role
of Entreprencur in Indian Economy, developing entreprencurial culture, Factors influencing
Entrepreneurship Growth - Economic, Non-Economic Factors, for profit or Not for profit
enireprencurs, Constrants for the Growth of Entreprencurial Culture, Entrepreneurship as a
carcer, Entrepreneurship as a style of management, Emerging Models of Corporate
Entrepreneurship, India’s start up revolution-Trends, Imperatives, benefits; the players
mvolved in the ecosyslem,

Busmess [ncubators-Rural entrepreneurship, social entrepreneurship, women enlreprensurs,
Cases of Tata, Birlas, Kirloskar and new generation entrepreneurs in [ndiz. (&)

2. Theories of entrepreneurship;

Innovation Theory by Schumpeter & Imitating, Theory of High Achievement by McClelland,
Sx-Efficiency Theory by Leibenstein, [ Theory of Profit by Knight, Theory of Social change
by Everett Hagen. (4)

3. Entrepreneurship development:

Entreprencurial  Competencies, Developing Competencies. Concept of  entreprengurship
development, Entrepreneur Training and developing, Role of Entreprencur Development
Programs

(EDF}), Role of DIC, SISI, EDIL . NIESBUD, NEDB, EDF - Objectives — contents — methods -
execution, Role of Mentors, Innovation and Entrepreneurship, Design Thinking Process. Role
of consultancy organizations in promoting Entrepreneurs, Problems and difficulties of
Entrepreneurs - Marketing Finance, Human Resource, Production: Research - external
problems, Mobility of Entrepreneurs, Entréprencurial change, occupational mobility - factors
it mobtlity, (6)

xport Oriented Units, Fiscal and Tax
lems and Prospects, Reasons for low

Page B out of 63
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131

women Entrepreneurs, Assistance Programme for Small Seale Units —Institutional Framework
— Role of 851 Sector in the Economy — 881 Units — Failure, Causcs and Preventive Measures —
Turmaround Strategies. Future of Entrepreneurship Development and Government, Start Up
India, Make in India, (5)

5. Enterprise Promotion:

Crenling Unirepraneurlal Veitie, Falngponoustup Development Cyele, HBusmess Plannung
Procews, The business plan as an entiepueneunial ul, Elemeols ol Business Ulan, Objectives,
Marker Analysis, Development of product / idea  Renouroes, Capohilition, and atratogion,
identifying attributes of stratepic resources, Opportunity  Analysis, mnovator or fmitator,
SWOT analysis, Internal and External Environment Analysis, Industry Analysis, Embryonic
Cumpunicy and Spin offs, Porter's five forces model, Identitying the might Business Model
Lanvas, sSeven Domains of John Mulling, Opportunities in Emerging/ Transition/Decline
industries, Opportunities st the bottom of the pyramid, Opportunitics in social sector,
Oppartunities arising out of digitization, Marketing, Finance, Organization & Management,
Ownership - Franchising, networking and alliances, Buying an existing business, Critical risk
contingencies of the proposal, Scheduling and milestones. (9)

Page 9 out of &3
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Program Name - MBA
Course Name: Legal Aspects of Business

Course Code: GE-111
Course Contents

1. The Contract Act, 1872:

Essential Elements of Valid Controct, Essentinl clements of Valid Contracts, Contracts of
Indemnity & Guarantee, Contingent Contract, Quasi Contract, Discharge of contract, Breach of
contract-Meaningd remedies, Agency - Creation of Agency — Agent and Principal
( Relationship/rights). (5+1)

2, Sale of Gonds Act, 1930

Contract of sale of goods, Conditions & warranties, Transfer of property or ownership,
Performance of the Contract of Sale, Rights of unpaid seller, Sale by Auction. {5+1)

3. The Negotiable Instrument Act, 1881:

Negotiable [nstruments - Meaning, Characteristics, Tvpes. Parties, Holder and helder in due
course, Negotiation and Types of Endorsements, Dishonor of Negotiable Instrument — Noting
and Protest, (541}

4. The Companies {Amendment) Act, 2015:

Company — Definition, Meaning, Features and Types, One Person Company, Incorporation of
Company — Memorandum of Association (MOA), Articles of Association (AOA), Share
capital & Debentures, Acceptunce of deposits, Appointment of director including woman
Director. (5+1)

5. The Consumer Protection Act, 2019;

Unfair & Restrictive Trade Practices. Dispute Redressal Forums — District, State & National
Forum, Composition, Jurisdiction, Powers, Appellate Authority. (5+1)

131 Page 10 out of 63
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Program Name - MBA
Course Name: Marketing
Management

Course Code: SC - 205

Course Contents

L. Introduction to Marketing Research:

Definitions - Marketing Research, Market Research, Scope and Limitations of Marketmyg
Research, Role of Information in Marketing Decisiens, Value and Cost of Information,
Marketing

Information System and Marketing Research, Marketing Decision Support System, Threats to
Marketing Research, Relationship between Marketing Research & Marketing, Organizing
Marketing Research function. Evaluating utility of Marketing Rescarch, Online Marketing
Research, Recent Trends in Marketing Research, Marketing Research Industry in India,
(5+2+2),

Marketing Research Proposal:

The marketing rescarch brief, The Marketing decision problem and marketing research
problem, Defining the marketing research problem, developing the research approdch, The
decision maker & the environment, alternative courses of action, objectives of decision maker,
consequences of

alternative courses of action, Translating decision problem to reséarch problem, The marketing
research proposal (Background - basic problem/opportunity , Objectives , Research Design —
Qualitative & CQuantitative approaches, Data Requirements, Data collection methods, Data
collection  instruments, Population definition, Sample Plan, Sample size, Sampling
Methodalogy, Statistical analysis, Cost Estimates, Time line, Appendices).Report Writing,
Ethical Issues in Marketing Research — participant issues, sponsor issues, corporate eSpIOnAge,
code of ethics. (5+2+2)

3. Advanced Analytical Tools:

(a} Conjeint Analysis: Conceplual basis, procedure, type of data required, key decision, how to
interpret oulput, applications to study trade ofl’ patterns of consumers as related (o different
levels of marketing mix elements(Question on interpretation of output is expected)

(b) Factor Analysis: Conceprual basis, type of data required, procedure, PCA, mtarpreting
factor matrix {factor loadings, communalities, Eigen value), determining number of factors
using latent root criteria & screentest, interpreting & naming factors, applications in consumer
behaviour studies (interpretation of output is expected)

{c) Cluster Analysis: Conceptual basis,twse of dats required, procedure, clustering methods —
single lmkage rule; how to interpgef dgplications related o psychographic & lifestyle

[
g
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134

(d) Multi- dimensional Scaling & Perceptual Mapping: Conceptual basis, type of data required,
key decision atiribute based versus non-attribute based approaches, procedure, how to interpret
output, applications related 1o target market selection & positioning {interpretation of output is
expected)

() Discrimmnant Analysis (Two Group Case): Conceptual basis, type of data required,
determining coeflicients, interpreting discriminant function & classifying subjects using
discriminent function, applications in marketingl interpretation of output is expected) (9+2+2)

4. Marketing Resenrch Applications - 1:

(a) Sales Analysis and Forecasting: Mining internal customer and sales data, In-store shopper
marketing research and Retail shop audits, margin trend data, targeting best customers,
identifying most efficient and ¢fective advertising and promotion methods to reach existing
consumers, Consumer panels, Customer satisfaction research, Concept of Market demand and
Market potential, Forecasting, Forecasting methods, choosing a forecast model, forecast errors.
Maving Average and Exponential Methods, Decomposition Methods, Regression Models.

(b) New Product Development and Test Marketing: marketing information for new markets,
new product categories, new product concepts, new product design and market validation
research, test marketing — uses types, methods, limmtations. Conjoint  analysis  for
understanding consumer preferences und application to product design,

(e} Market Segmentation and Positioning: researching traditional market segments, defining
meaningful segments, assessing existing product steength and line extension potential, creative
positioning strategy, repositioning strategy research, defining go-to-market strategy, curremnt
uand potential markets, Use of Factor analysis and perceptual maps.

{d) Pricing research: Pricing research and pricing strategy decisions, optimum price-product-
testure configurations and market positioning opportunities, (8+2+2)

5. Marketing Research Applications - 11:

{a) Brand Reacarch: brand concepts, brand imiues, brid puwer research, brand equity survey
measurements, Brand tracking studies.

(b Advertising Research: Concept testing rescarch — evaluating advertis ng concepls, ad theme
concepts and appeals, ad recall surveys, message and theme salience, impact measures, buying
miotivation and association measures, media research like readership surveys, Media sudience
tracking studies, TRP, Limitations of advertising research,

{c) International Marketing Research: Marketing research in international context - mmportance,
complexities and issues, International secondary data sources, Primary data collection methods

and complexitics of data collection | n_international marketing research, Online data sources
pefbv A aialysis - Data comparability and validity problems,
pleparation
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Program Name - MBA
Course Name: Data Mining
Course Code: BA - 206

Course Contents

3.1

1. Basic Concepts:

Concept, Thefinitivns wud Need of Big Data, Data Mining, Mesiness Tntelligence Tata Mining

Frocess, ielation 1w Business Intelligenée techniques. Introduction to Data Miming 'L'asks
(Classification, Clustering, Association Analysis, Anomaly Detection). Concept, Definitions of
madel, deseriptive models, predietive modeling, basic terminology, Real-world data mining

applications - Big Data Analyties in Mobile Environments, Fraud Detection and Prevention

with Data Mining Techniques, Rig Data Analytics in Business Environments. (6-+1)
1. Data and Preprocessing:

Understanding of Data, what is data? Types of attributes, properties of attribute values, types of
data, data quality, Sampling, Data Normalization, Data Cleaning, Similarity Measures, Feature
Selection/Instance Selection, the importance of feature selection/instance selection in various
big data scenarios.(7+1)

3. Classilication:

Decision-Tree Based Approach, Rule-based Approach, Instance-based classifiers , Support
Vector Machines, Ensemble Learning, Classification Model Selection and Evaluation,
Applications: BIB customer buying stage prediction, Recommender Systems, (9+1)

4. Clustering:

Partitional and [ierarchical Clustering Methods, Graph-based Methods, Density-based
Methods,
Cluster Validation, Applications: Customer Profiling, Market Segmentation. (9+1)

5. Association Analysis:

Apriori Algorithm and its Extensions, Association Pattern Evaluation, Sequential Patterns and
Frequent Subgraph Mining, Applications: B2B Customer Buying Path Analysis, Medical
Informatics, Telecommunication alarm dipgaesiE=Anomaly Detection: Statistical-based and
Densily-based Methods, Ethics of data misi cfehiat can'do firms know? (9+1)
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Program Name — MBA
Course Name: Geopolitics & World Economic Systems

Course Code: GE- 208

Course Contents

1.3.1

L. Introduction to Global Economic & political Systems:

Meaning of Global Economy and its History Structure and Components of Global Economy,
Theory of Hegemonic Stability, Differences among National Economies, Market Oriented
Capitalismy, Developmental Capitalism, Social Market Capitalism, Comparative Analysis,
Effects of Globalization on Indian Economy. (&)

1. The Trading System:

Dichate over Free Trade — Functions of GATT and WTO, The Urugeay Round and World
Trade Oreganization, Trade Blocs — EUL, OECD, OPEC, SAARC, ASEAN, NAFTA, Threats to
Open Trading System, Developments in International Trade Theory, Bi-lateral, Multilateral
Trade Agreements, Impact of Trade wars in liberalized economy. (6}

3. International Trade Laws:

International Contracts of Sale of Goods Transactions, International Trade Insurance, Patents,
Trademarks, Copyright and Neighbonng Rights. Intellectual property Rights, Dispute
setilement Procedures under GATT & WTO, Payment systems in Intermational Trade,
International Labour organization and International Labour Laws, (6)

4. International Monetary System:

The International Financial System - Reform of International Monetary Affairs - The Bretton
Wood System and the International Monetary Fund, Controversy over Regulation of
International Finance, Developing Countries' Concerns, Exchange Rate Policy of Developing
Economies. (6)

5. Contemporary issues and Challenges in Global Economic Environment:

Indian perspective: Globalization and its Advocacy, Globalization and its Impact on India,
Fair Globalization and the Need for Policy Framework, Globalization in Reverse Gear-The
Enngrzane Crisis and its impact on India, ssues in
Brexit, World recession, inflationary tregdé-impact ¢ffluctuating prices of crude oil, gold ete.
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Program Name - MBA
Course Name: Start Up and New Venture Management
Course Code: GC- 209

Coursc Contents

13.1

1. Being un Entrepreneur;

The entrepreneur, Profile analysis, hehaviour and motivations, Lean Start -up, The
entreprencurial  ecosystem, Entréeprencurs  and  stralegic  decisions Sustamahility of
Entrepreneurship: Dilemmas of

an entrepreneur for success; Handling doubts on survival of business, Struggles-Causes of
Farlure—Froduct! market, financing, managerial-Resilience, Legal Fundamentals - When, how
and where to ineorporate. (3)

2, Customer Discovery:

Entrepreneurial Opportumity Search and Identification: Market Intelligence, Markel analysis,
Market research, Customer validation, developing your business model, Crafting vour value
propesition, Product Development , Managing the product development process, Long Tail
markets, Product launch goals, Go-to-Market Strategy, The role of selling in a startup, Sales
forecasting for startups, Mapping buyer response modes. Social media Promotion tools, (7}

3. The Financial Road Map:

Planning/Budgeting, Developing 2 financial roadmap, financial statements: the four
components, How to budget for startup suceess, Bootstrapping and alternative sources of
funding, Informal capital-Friends & Family, Role of Government in ED, various schemes -
PMEGP, CGTMSE, MPDA, SFURTL Role of MSDE;Schemes by MSDE: PMEVY,
SANKALP, STAR. Crowd funding, Venture capital, Private Equity, Financing Mix and the
Financing continuum  sharcholding- CLff -Vesting  schedule-Relative importance  of
Dperational Involvement, The Pitch, Preparing for your mvestor presentation, Elements of the
perfect investment pitch, (6)

4. Entrepreneurial Leadership:

Building and managing the founder team, Altracting and retaining the right people, The Team -
Board/Governance, The role of a successful board, Different board models for different
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5, Business Plan:

Need & Objectives, Target audience, Conlents - Cover page and table of contents, Executive
summary, Description of the current situation: Basic company information, products/services,
management team, business organization, fiture goals, vision, and mission, Deseription of
opportunity and market; Who are the buyers, who are the competitors, what are the competitive
advantages of the company? Description of the business model, the marketing and sales
strategy, Basic facts on the financials: Cash flow projection (life ling), income statement
(bottom Fine/profit and loss), balance sheet {business health/assets, liahilities, etc.). tunding
requirements, Risk analysis and possible exit strategies. Conclusion and appendixes: Résumés,
literature, technical descriptions. Executive summary, Elevator pilch, Building a strong
presentation, mnovative methods of presenting a business plan—mind map, animated videos,
sf (o Pl
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Program Name - MBA
Course Name: Strategic Management
Course Code: GC- 301

Course Contents

131

1. Understanding Strategy:

Loncept of strategy, Levels of Strategy - Corporate, Business and Functional, Strategic
Management - Meaning and Characteristics. Distinction between sirategy and tactics, Strategic
Management Process, Stakeholders in business, Roles of stakeholder in strategic management.
Strategic Intent — Meaning, Hierarchy, Attributes, Concept of Vision & Mission - Process of
envisioning, Difference between vision &mission. Characteristics of pood mission statements.
Business definition using Abell’s three dimensions. Objectives and goals, Linking objectives to
mission & wvision. Critical success factors (CSF), Kev Performance Indicators (KPT), Key
Result Areas (KRA). Components of a strategic plan, Analyzing Company’s External
Environment: Environmental appraisel, Scenario planning — Preparing sn Environmental
Threat and Opportunity Profile (ETOP). Analyzing Industry Environment; Industry Analysis -
Porter’s Five Forces Model of competition, Entry & Exit Barriers, {7+2)

2. Analyzing Company’s Internal Environment:

Resource based view of a firm. Analyzing Company's Resources and Competitive Position -
meaning, types & sources of competitive advantage, compelitive parity - &competitive
disadvantage. VRIO Framework, Core Competence, characteristics of core competencies,
Distinetive competitiveness. Benchmarking 2s a method of comparative analysis. Value Chain
Analysis Using Porter’s Model: primary & secondary activities, Organizational Capability
Profile; Strategic Advantage Profile, Concepts of streteh, leverage & fit, ways of resource
leveraging — concentrating, accumulating, complemeanting, conserving, recovering, Portfolio
Analysis: Business Portfolio Analysis — BCG Matrix - GE 9 Cell Madel. {7+2})

3. Generic Competitive Strategies;

Meuning of generic competitive strategies, Low cost, Differentiation, Focus ~when 1o use
which strategy, Grand Strategies: Stability, Growth (Dhiversification’ Strategies, Vertical
Integration it Do

Strategies, Mergers, Acguisition & Takeover Strateg fﬁﬁegic“ﬁfiﬁances & Collaborative
Partnerships), Retrenchment — Tumaround, Divestmént, Liquidation, Outsourcing Strategics.
(742)
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4. Strategy Implementation:

Barriers to implementation of strategy, Mintzberg's 5 Ps — Deliberate & Emergent

Strategies. Me Kinsey's 7s Framework, Orgenization Structurcs for Strategy Tmplementation:
entrepreneurial, functional, divisional, SBU, Matrix, Network structures, Cellular’ Modular
orgsnization, matching structure to strategy, orgenizational desipn for stable Vs, turbulent
Haviranmant, Rusincas Contmuty Plasng, Changg Studues & Proveses, Reaginasing
& strategy implementation — Principles of Reengineering. Strategy Evaluation: Operations
Control and Strategic Control - Symptoms of malfunctioning of strategy —Concept of Balanced
scorecard for strategy evaluation. (7+2)

2. Blue Ucean Stratepy:

Difference between blue & red oecan strategies, principles of blue ocean strategy,

Strategy Canvass & Value Curves, Four Action fiamework, Business Models: Meaning &
components of business models, new business models for Intemnet Economy— E-Commerce
Business Models and Srrategies —Internet Stratégies for Traditional Business —Virtual Value
Chain. Sustainability & Stralegic Management. Threats to sustainability, Integrating Social &
environments| sustainability issues in strategic management, meaning of triple bottom line,
people-planel-profits,
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1.2,

Program Name — MBA
Course Name: Strategic Human Resource Management
Course Code: SC - HRM-304
Course Contents
I. Introdoction to Strategiv Humun Resvurce Management:

Defimition and objectives of SHRM, Evolution of SHRM, Strutegic Fit, Types of HR strategies,
Linking HR strategies to business strategies (7+1)

2, Components of SITRM:

Human Capital management, Valuation of human resources in g strategic level, HR cost,
Investments in HR, Formulation of HR strategies, Strategic HR vs traditional HR, HRM in
knowledge cconomy, Challenges and issues in implementation of HE strategies in Indian
context (9+]1)

3. HR Planning as a strategy:

Business Strategy & HRP, HRF process, Job Amalysis, Forecasting and analyzing HR demand
(qualitative and gquantitative), Supply forecasting (externsl and internal), Comparison of
demand and supply forecasting(%+1)

4. Specific HR strategies;

Talent Management strategies, Career Planning and succession planning, Compensation and
reward strategies, Employee engagement strategics (7+1)

5. Global Dimensions to HR strategy:
SHRM in international context, Global competitive advantage, lssues and challenges in

SHRM, cross cultural management- developing cross cultural sensitivity, OCTAPACE, Global
business ethics (941)
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Program Name MBA
Course Name: International Business Environment
Course Code: GC - 307

Course Contents
1. Introduction to International Business:
Importance. nature and scope of International business; modes of entry into International
Business, internationalization process. Globalization: Meaning, Implications, Globalization as
a driver of International Business, The Multinational Corporations (MNCs) — evolution,

features and dynamics of the Global Enterprises. Consequences of Economic Globalization,
Brexit, Reverse globalization. (3+1)

2, International Business Environment:

Political Economy of International Business, Fconomic and Political Systems, Legal
Enveronment. Cultural Environmenr, Ethics and CSR in International Business. (5+1)

3. International Financial Environment:
Foreign Investments - Pattern, Structure and effects. Theories of Foreign Direct Investment,
Traditional and Modern theories of FDI, Modes of FDI - Greenfield, Brownfield Investments,

Mergers and Acquisitions, Motives of FDI, FDI contrasted with FPIL. Basics of Forex Market,
(5+1)

4. International Economic Institutions and Agreements:

WTO. IMF, World Bank, UNCTAD Tariff and Non-Tariff Barriers. Balance of Payment
Accaunt: Concept and significance of balance of payments, Current and capital sccount
caomponents. Introduction fo Basic Concept o TFRS. (5+1)

3. Emerging Issues in International Business Environment:

Growing concern for ecology, Digitalisation; Owtsoureing and Global Value chains. Labor and
other Environmental Issues, Impact of Pandemic COVID-19 an international trade, {(5+1)
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Program Name — MBA
Course Name: Indian Ethos &Business Ethics
Course Code: GC - 105

Course Contents

1. Indian Ethos and Values:

Its relevance at Workplace: Indian Ethos- Meaning, Features, Need, Evolution, Relevance,
Universal Human values for continuity of happiness and prospenty, Development of Human
Cuustisusiess Principley Practieed by Indian Companies, Keguisites, Blements, Role ol lidsn
Ethos in Managerial Practices, Triguna Theory-OSHA Model. Work Ethos meaning,
dimensions of Work Ethos. Values - Concepis, Values in business, Value system in work
culture, and Values of Indian Managers, Relevance of Value Based Management in Global
Change, Tmpact of values on Stakeholders; Trans-Cultural Human Values, need of ethos in
business organisations with reference to Indian firms, Ethics v/'s Ethos, Eastern Management
vis Western Management.(8+2)

2. Indian Maodel of Management:

Concept of Indian Model of Management in the Indian socio-political environment, Laws of
Karma and its relevance in business settings, Indian Heritage in Business-Management.
Production and Consumption: Managemen! lessons from Indian heritage scriptures (like
Mahabharata &Ramayana). Leadership Poinlers from Kautilya’s Arthashastra, VEDA Model
of Leadership. Corporate Rishi Model, Theory K, WE theory { West-East Theory) (11+2)

3. Business Ethics as Applied ethics:

Meaning, Characteristics of Business Ethics, lmportance of Business Ethics{Long Term
growth, Cost reduction, Risk mitigation, Limited resources, etc.), The Ethics of the Business,
Types of Business Ethics (Transactional Ethics, Participatory Ethics, Recognition Ethics),
Factors influencing business ethics,Svensson and Wood, A Model of Business Ethics.
Cutegones of Ethics and Responsibilities (Personal, Professional, Managerial) Business Code
of Conduct), Approaches to Business Ethies: Consequentialist & Non-Consequentialist The
Ethical Audit, Theories of Ethics - Deontologigal Theory & Teleological Theory, Kohlberg's
Six Stage moral development, Chris Mogis Erbichl. i
Awareness, Values Definition, Ethical 2 fs, Dile

| o,
'-;--_f\I’LIM-.-J,l
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1:3.3

4. Ethical decision making in business matrix:

Framework of Ethical dectsion making, Ethical dilemmas indifferent functional areas of
Business {Finance, Marketing HRM and International Business}, Difficulties for practice ethics
in organization, Intellectual Property Rights and Business Ethics, Fthical challenges for
Managers, Ethical Decision Making process, it's Model -STEP Model, PLUS Filter
Model{8+2)

5. Applications of Ethical Principles to Contemporary, Moral and Ethical problems /
Issues related tn Rusiness:

Contemporary eases n Corporate Strategy, Moral Reasoning, personal responstbility and UN-
|7 SDG: Climate Change, Corporate Strategy and Natural resource depletion, Corporate Social
Responsibility, transparency and accountability, Social Media and E-Platforms. Current ethical
issues like Bank scams, Airlines etc. (7+2)

: .;""'?
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1.3.1

Program Name - MBA
Course Name: Marketing 4.0
Course Code: SC -MKT-403

Course Contents

I. Introduction to Marketing 4.0:

Power Shifis to the Connected Customers, shift from Exclusive 1o Inclusive, social
communitics, Reverse innovation, Frugality change in focus from Vertical 1o Horizontal,
Transition from Individual to Social approach, online go-to market option-factor (friends,
families, Facebook, Fans, twitter followers), Creating Inclusivity and Sustainability for

Society, The Paradoxes of Marketing to Connected Customers Breaking the Myths of
Connectivily  -connectivity as a game changer, lowering entry barriers, disruption,
collaboration, cocreation, Informed customers vs Distracted customers, brand conversion,
Negative Advocacy vsPositive Advocacy, prompted Advocacy The Influential Digital
Subcultures Youth: Acquiring the Mind Share, Fast changing Pop culture, Youth as a primary
market, Early adopters, Women: Growing the Market Share, Women's role in decision
making, Researched decision process, Women's role as a gatekeeper, Netizens: Expanding the
Heart Share, savvy, smart and High influsnce of Netizens. (8+2)

2, Marketing 4.0 in the Digital Economy:

Moving from Traditional to Digital Marketing, Integrating Traditional and Digital Marketing,
technologies that drive digital economy, digitally empowered entrants, combining onling and
offline mteraction Blending style with substance, The New Customer Path Brand clarification
of characters and codes Brund positioning, consistency in Brand characters, Brand
differentiation based on Fluman-to Human touch, Four Ps to 4Cs, Commercializing 4Cs
Understanding How People Buy: From Four A's to Five A's, Aware, Appeal, Ask, Act, and
Advocate. Driving from Awareness to Advocacy: The O Zone (03) {7+ 2)

3. Marketing Productivity Metrics:
Introducing PAR and BAR, Decomposing PAR and BAR
Driving Up Productivity, Purchase Action Ratio and Brand Advocacy Ratio

Indusiry Archetypes and Best Practices Four Md.JIJT IHdH?IT}’ Archetypes, Four Marketing Best
Practices. (T+2)
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4. Human-Centric Marketing for Brand Attraction:

Understanding Humans Using Digital Anthropology, Human and Machine in sew customer
experience (CX), Building the Six Attributes of Human-Centrie Brands, When Brands Become
Humans Content Marketing for Brand Curiosity Content I8 the New Ad, #Hashtag Is the New
Tagline, Step-by-Step Content Marketing, Creating Conversations with

Content, Introduction to Contextual Marketing (6+2)

5. Omnl channel Marketing for Brand ¢nmmitment:

The Rise of Omnichannel Marketing. Step-by-Step Omnichannel Marketing, Moving from
physical to digital channels, Integratmg the Best of Online and Offline Channels Engagement
Marketing for Brand Affinity Enhancing Digital Fxperiences with Mobile Apps, Providing
Soelutions with Social CRM, Driving Desired Behavior with Gamification, Mobile Apps, Social
CRM, and Gamification, Augmented Marketing, Using Predictive marketing for Engagement,
Epilogue: Getting to WOW! What Ts g “WOW™7 Enjoy, Experience, Engage. {7+2)
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Program Name - MBA
Course Name: Artificial Intelligence in Business Applications
Course Code: 5C - BA - 404

Course Contents
L Introduetion to Al @il Programming Luols:

Analytics Landscape, Complexity of Analytics, What Is Artificial Intelligence? Embedding Al
inte Business Processes, Basic Coencepts of Artificial Intelligence Brain Science and Problem
Solving, The History of Al, Benefits of Al Data Pyramid Property of Autonomy, The Al
Revelution, Business Innovation with Big Data snd Artificial Intelligence. Al and Predictive
Analytics, Overlapping of Artificial Intelligence with Other Fields Ethics and Privacy Tssues,
Application Argas, Al and Society. Knowledge-Dascd Systeins Knowledge Based Reasoning:
Agents; Facets of knowledge, (7)

2. Logic and Inferences:

Formal Logic, Propositional and First Order Logic, Resolution in Propositional and First Order
Logic, Deductive Retrieval, Backward Chaining, Second order Logie. Knowledge
Representation: Conceptual Dependency, Frames, Semantic nets. Reasoning Swstems for
Categories, Ressening with Default Information, Propositional Logic &

Predicate logic - Syntax,, sSemantics | Computability and Complexity Applications and
Limitations, Logic for Problem solving, Logic Programming with FROLOG |, PROLOCG
Systems and Implementations, Execution Control and Procedural Elements, Constraint Lagic
Pragramming, Simple Examples (8)

3. Problem Solving, Search and Game Technigues:

Problem solving with Al Study and analysis of various searching algorithms, Local Search in
Lontinuous Spaces, Searching with Non-deterministic Actions General Problem Solver,
Gelernter's Geometry  Theorem, STRIPS, ABSTRIPS, Search - Overview, Problem

Tepresentation  State-space reprezentation,  Problem-reduction represantation, Uninformed
Search - Blind state-space search, Breadth-First Search, Uniforme-cast search, Depth-First
Search, Iterative Deepening, Heuristic Search, Greedy Search , A%-Scarch JDAY-Search,
Games with Opponents- Miniimayx Search, Alpha-Beta-Pruning Non-deterministic Games.
Heuristic Evaluation Functions CGame trees, optimal search for an oplimal solution. Conditions
Batimality of A*, Optimization Problems: Hill-
Isegrch, Recursive Best First Search,
W

for oprimality: Admissibifity and CONSIHERET,
climbing search Simulated annealingZ74

Pruning the CLOSED and OPEN Vs
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1.3.1

4. Machine Learning and Data Minin g

Introduction - What is  machine learning?, Supervised vs, unsupervised learning |
Reinforcement  Learning, Machine Learning Workflow, Learning Algorithms, Linear
Regression k-Nearest Neighbor , Decision Trees, Featyre Construction and Data Reduction
JRandom Forest, k-Means Algorithm, Gradient Boosting, Analyzing Big Data Different Deep
Learming Models, Auto encoders. Data- Analysis, The Perceptron, a Linear Classifier, The
Learning Rule, Optimization and Ourlook . The Nearest Neighbor Method, Two Classes, Many
Classes, Approximation, Case-Based Reasoning, Decision Tree Learning, Entropy as a Metric
for Information Content, Leaming of Appendicitis. Diagnosis, Cross-Validation and Owver
fitting, Learning of Bayesian Networks, Leaming the Network Structure, The Naive Bayes
Classifier, Clustering Hierarchical Clustering, Data Mining in Practice { 10)

> Natral langusge processing & Neural Networks: Introduction to Namral Language
Processing, Stages in NLP, NLP Models, Muorphological Processing - Syntax and Semantics,
Text Analytics, Sentiment Analysis, Syntactic Analysis (Parsing), Semantic Interpretation,
Discourse and pragmatic Processing, Text Classification, Implementation aspects of Syntactic
Analysis (Parsing), Application of NLP in Machine Translation, Information Retrieval and Big
Dala Information Retrieval, Learning: Supervised, Unsopervised and Reinforcement learning,
Use Cases of NLP, Applications of NLP in Business Customer Service, Reputation
Monitoring, Market Intelligence, Sentiment Technology in Business. Artificial Neuru
Ietworks - Concept, Feed forward and Feedback ANNs, Error Back Propagation, Boltzmann
Muchine, Deep Neural Network and Teols, Hopfield Networks , Application to & Pattern
Recognition Example, Neural Associative Memory , Linear Networks with Minimal Errors,
Applications of Neural Netwark (10)

Sugpested Text Books:

L. Introduction to Artificial Intelligence by Walfgang Ertel, Springer, Translated by Nathanael
Black

2, Artificial Intelligence by Flaine Rich, Kevin Knight and Nair, TMH

3. A First Course in Artificial Intelligence by Deepak Khemani, McGraw Hill Education{Indizg)
Suggested Reference Books:

L Artificial Intelligence; A Modern Approach by Stuart Russell and Peter Norvig, Pearson

L. Artificial Intelligence by Saroj Kausik, Cengage Learning

3, Artificial Intelligence by Dan W Patterson, Prentice Hall of India
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1.3.1

Program Name — MBA
Course Name: Global Strategic Management
Course Code: GE - 405

Course Contents

L Dinkg oo e iceun s

The phenomenon of Globalisation Localisation and Globalization, Factors that push
globalisation, factors that work against globalisation, The localisation pushes, The Glabal
Integrebion/Local Responsiveness Grid, Globalization snd strategic manapement; Competitive
strategy and competitive advantage in global market, Assessing Countries’ Attractiveness:
Country attractive Market and industry opportunities, Assessing industry opporiunitics,
Country risk analysis, (5+1)

2. Market Intelligence and Designing a Global Strategy

Market lntelligence: Drivers and Benefits, Keyv Success Factors of World Class Market
Intelligence, Intelligence Scope, Intelligence Process, Intelligence Tools — Collecting,

Storing, and Communicating Intelligence. Designing a Global Strategy: Entry strategies, Direct
Exporting, Licensing, Parmering, Joint Ventures, Buying an organkzation, Piggybacking,
Tumkey Projects, Greenfield Investments, Incressed Market Size, Return on Investment,
Economies of Scale and Learning, Location Advantages. (5+1)

3. Global Strategic Alliances:

Strategic Albances: Global versus local alliances, typology and framework, Value potential,
Partner analysis, Negotiation and design, Implementation of alliance management, Global
multilateral alliances, Alliance constellation management, Criteria for successful alliances,
Global Mergers and Acquisitions; The rationale for cross-border M&As, Cross-border
acquisitions performance, Deciding on the M&A, Integrating the companies: the integration
phase, Integrating the companies: the transition phase, Integrating the companies:

the consolidation phase (Case studies of global strategic alliances and global mergers and
acquisitions are expected), (3+1)

4. Designing a Global Organisation:

Structure, processes and culture, global func il reographicalmodel, single matrix
malel, multi-business global product divisiont i -.'_:, ess geographical model,
nal model, (5+1)

multi-business matrix model, Hybrid structgfal/models, transtiey
By L
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NARME | PUNE | INDIA

PLIN CODE: IMMPOL3170 DTE CODE: 6152 AISHE CODE: C-41828

5. Globalization, Innovation, and Sustainuability:

Challenges to Strategic Management: Impact of Globalization, Innovation, Sustainability,
Theories of Organizational Adaptation, Issues in global strategy implementation; strategy
evaluation and control. (5+1)
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13

Program Name - MBA
Course Name: Cyber Laws
Course Code: GE- 21

Course Contents
1. Information Technology Act:

Evolution of the IT Act, Genesis and Necessity, Salient features of the IT Act, 2000;
various aullwibies wdder [T Act und thelt powers; Penalties & Uffences. amendments, Uyvber
Space Jurisdiction Jurisdiction issucs under IT Act, 2000, (5+1)

2. E-commerce and Laws in India:

Digital/ Electronic Signature in Indian Laws, E-Commerce; Issues and provisions

i Indian Law, E-Governance; concept and practicality in India, E-Taxation issues in
Cyberspace, E-Contracts and its validity in India, Cyber Tribunal & Appellate Tribunal, Cyber
Regulations, {5+1)

3. Intellectual Property Rights:

Domain Nemes and Trademark Disputes, Concept of Trademark/ in Internet Era, Cyber
squatting, Reverse Hijacking, Jurisdiction in Trademark Disputes, Copyright in the Digital
Medum, Copyright in Computer Programmes, Copyright and WIPO Treaties, Concept of
Patent Right, Relevant Provisions of Patent Act1970. {5+1)

4. Personal Data Security:

Sensitive Personal Data or Information (SPDI) in Cyber Law, SPDI Definition and
Reasonable Security Practices in India, Reasomable Security Practices - lnternational
perspective, Cloud Computing& Law, (5+1)

5. Cyber Law:
International Perspective, EDI : Concept and legal Tssues, UNCITRAL Model Law. Electronic

Signature Law's of Major Countrics, Crypresgaphs faws, Cyber Law’s of Major Countries,
ELl Convention on Cyber Crime. (5+1) 4
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L3

Program Name — MBA
Course Name: Corporate Social Responsibility & Sustainability
Course Code: GE - 408

Course Contents

|. The Companies Act 2013 Sec 135 & Schedule VI , Committee | Board of Commitiee, Role
of the committees CSR. Annual Report, CSR Sustmnability Report, meaning and importance of
Corporate Social Respongibility, Evalution of CEI, Dencfits of C3R., Piiwates o CSR; CSR
and law of ¢ economics, CSR and social legitimacy CSR Expectations in rich and poor
societies, The evolving role of stakehalders, Moral and economic arguments for CSR. {5+1)

2, The Role of stakeholders in CSR. Stakecholders advocacy, The role of business in soviety,
Consumers awareness and willingness to pay for socially responsible corporate, Behavior,
Globalization and CSR. Different stakeholder’s different perspective for CSR, Suceess and
failure with CSR initiatives, corporate response to citizen demands via CSE, The five stages of
organizational growth with CSR, (5+1)

3. The strategic importance of CSR implementation, CSR a balance between organizational
means and end, The strategic lens, vision, mission strategy amd tactios. Environmental and
ather global forces propelling CSR, Impact of globalization and communication technologies,
The strategic CSR model, The business level OSR threshold,

Implementing CSR, CSR as a competitive advantage (5+1)

4. Pructical Work, Case stidies in organizational, Economic and Social CSR issues, Linking
CSR Companies

community, Organizational issues, action vs. intentions corporstc commitiment, voluntary Vs,
mandatory

stakeholders activism, Economic business issues- diversifying sustainability. {(5+1)

5. Branding Strategy of CSR in Service Sectors — Financial, Hospital, Wellness, Health Care,
NGOs and Public

Services, CSR and Merketing, CSR as Organizational Brand Building, Identify the Indian &
Global Companies

Practicing CSR. Company's contribution in CSE and the community benefits (5+1)
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1.3.1

Program Name - MBA
Course Name; FinancialLaws
Course Code: SC - FIN - 403

Course Contents

01 Securitisation and Reconstruction of Financial Assets and Enforcement of Security
Interest (SARFAEST) Aect, 2002:

Meaning & Definition of Securitisation &Reconstruction, Formation of SARFAES] Act,
2002, SARFAESI Act 2002 - Need for the new law, Objectives , Scheme of the Act, Salient
teatures, Ineorporation  &Registration of  Special Purpose  Companies, Funding of
Securitisation, Assets Reconstruction, Enforcing Security Interest, Establishment of a Central
Registry ,Offences & Penalties, Boiler-plate Provisions Applicability, Exempted transactions,
SARFAESI Process and Documentation,(8+1)

02 Corporate Debt Restructuring and Strategic Debt restructurin g:

Meaning, Definition and Importance, CDR arid GDR difference, mechanism, Scheme, Debt
Restructuring Process, Benefits, Corporate Financial Distress; Restructuring, and Bankruptcy
(8+1)

03 India Laws and Regulations Governing International Business Transactinns:
FERA/FEMA, Taxation of forcign income; F oreign investment (8-+1)
04 The Actuaries Act:

Definition, Need, Importance, Objectives, Incorporation of Institute of Actuaries of India.
Composition of council of institute, Functions of Council, Registration of Members,
Appointment and Prosccution of Director, Constitution of Appellate authority, Appeal to
authority, Penalty, Companies not to Engage 0o actuarial practice, Quality Review Board:
Establishment, functions, procedure, terms and conditions of chairperson and members of
board (8+1)

05 Insolvency & Bankruptey code:

Introduction, Concept of Insolvency and bankruptcy, Distinctive Features and Evaluation of
the Code, Insolvency Resolntion & liquidation process for corporate, Voluntary Liquidation of
Corporate Person, Insolvency Resofuefm o G kruptey for Individuals &Partnership Firms,
Adjudicating Authority under the/€ Bility of Guarantors during the Corporate
Insolvency Resolution Process. (g% '

W
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PUN CODE: IMMPOL31T0 DTE CODE: 6151 AISHE CODE: C-41328
Program Name - MBA

Course Name: Labor Welfare
Course Code: SE - HRM - 217

Course Contents
L Introduetion - Tvolution ol Lalmar Walfare:

Origin and evolution of Labour Welfare-objectives of Labour Welfare need and impartance of
[ W, Classifieation of Labaur Walfara, Work ngencics of Laluuw Wellwe, Suupe ol Lubour
Weltare, Coneepts, philusophy and principles of labour weltage, Pluns and lahanr pilicy in Trulis
wnedd Labour Wellsre in Indis. (4+2)

2, Lubour Legislations in India:

Statutory Welfare Amenitics — as per Factorles Act, 1948, Plamtation Act, 1951 Moter Act 1952,
Motor Transport Act. Non-statutory welfare Agencies — Role of Trade Unions, NGOs and Local-
self’ Gowt, National Commission on Labour and Labour Welfare, Labour Laws of the
Elimination of Child Labouri4+2)

3. Agencies of Labour welfare:

Agencies of Labour welfare in India (Central Govt. | State Govt,, Emplovers &Trade-Unions),
Labour Welfare Officer: Role. Qualifications, Functions, Dhties, Labour Administration in India
(4+24. Industrial Hyvgiene & Occupational Health: Working condition and benefits, Working
conditions in the factory-safety and accident prevention, Health and hygiene, Canteen
organization and management, Organization of eredit and consumer co-operative societies-
recreational and educational actives-workers education in India, Functions of Labour welfare
officers India. (4+2)

5. Problems of Indian labouar:

Problems of Women Labour, Problems of Unorganized labour, Problems of Warkers education
(4+2)

| i I

I |
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Program Name - MBA
Course Name: Indian Constitution
Course Code:

Course Contents

| i, Preamble
2 Tlhe Uniivn And Its Territory
3. Citizenship
|4 Fundamental Rights ]
|5 Dircetive Priiniples OF Sty Puliey
6. Fundaments] Duties
. 7. The Union .
% The Stales
| 9. The States In Part B Of The First Schedule B
|t The Union Territories
| 11 The Panchayats
12, The Municipalities )
13. The Co-Operalive Societies
14. The Scheduled And Tribal Areas
15. Relations Between The Union And The States
16, Trade, Commerce, And Intercourse Within The Territory Of India
| 17. Services Under The Union And The States
18 Tribunals
19. Elections |
20. Special Provisions Relating To Certain Classes
21, Official Language
22. Emergency Provisions
23, Miscellaneous
24 Amendment Of The Constitution
25, Temporary, Transitional And Special Provisions
26 Short Title, Commencement, Authoritative Text In Hindi And Repeals
-
Dlstier
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Program Name; MBA
Course Name: Eleme ntarg Information Technology
Course Code: FOU - (04

Course Contents
. Computer Basics:

Introduction, Evolution of Computers, Computer Generations, Classification of Computers,
Computer Applications, Computer Organization, Memory and Storage - Basic Computer
Organization {a) Input devices- kevboard, voice devices, scanner, MICR, OMR, Bar code
reader, digital camera, ete. (b) Output devices - Visual Display Unit, printers. plotters, Audio
Output, ete.(c) Memory or Storage Devices — Memory or Storage Unit - Physical Devices

Used as Storage Cells, Random Access Memory, Read Only Memory, Secondary Storage,
Compact Disk Read Only Memory, Flash Memory, Archival Storage, ete, (d) Central
Processing Unit. Basic trouble shooting, Connecting a desktop, laptop to LCD, printer, ete. (4)

2, Computer Software:

Intraduction to System Software, Application Sofiware, Software Installing and Uninstalling,
Booting, Softwere Development Steps, Programming Languages - Classification of
Programming Languapes. Operating System - Introduction, Role and functions of Operating
System, Working Knowledge of GUI Based Operating Systeim, Use of menus, tools and
commands of windows operating system, File Handling and Management, (4)

3. Computer Networks:

Cverview of Computer Network, Types of computer networks (LAN, WAN and MAN),
Network topologies, Components of computer nelworks {servers, workstations, network
interface cards; hub, switches, cables, etc.) Internel and 1ts Tools - Introduction, [nternet
Evolution, Basic Internet Terminology, Data over Internet, Maodes of Data Transmission,
Types of Networks, Types of Topologies, Protocols used in the Internet. Getting Connected to
Internet Applications, Internet Applications, Computer Ethics. {3}

4. Information Technology Basics:

Introduction, Dats and Information, Types of Data, Need for Information Storage and

Processing, (2)5. Emerging Trends indT5 duction, Electronic Commerce, Electronic Data
Interchange, Smart Cards, Mobile
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Ta,

The Principalf Directars,

Al Affiliarad calleges

All Recngnized inctitute
Savitribai Phule Pune University,
Fune

Or. 18.03 2015

Subject: Guidelines reparding evaligtion nf Cybar socurlty courses of 4 credies.

i'ear Sir/MMadnm,

As per decision taken by the Universiy Autharised, Cyber SRRty courses of 4 credits hae

been incorporated in the syllabi of Post graduate courses. W herehy,
Euidefines far the eviluation of these coursas. We hereby,

far the evaluation of these courses attached harewith,

With regards,
1

15

Dr. V. B. E:.'ail:wad
Director, BCUD
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GUIDELINES FOR EVALUATION OF CYBER SECURITY COURSES OF 4
CREDITS

From the acatemic year 2014-15, the cyber security courses for 4 credits have been incorporated in
the curricilum of Post-graduate deégree programmes of Ssvitribal Phule Bune Liniversity,

*  Cyber securley coiirsas has seen drided into 4 modyles namely

Marme of Modules Ma. OF crodit No. Of hours Mo of Marks
Ivigdule .1 Sine cradin 14 25
Pra-peguisites il
Metwork and
| Information Security
Moclule : 2 O credit: 13 23
secaTity Management =
Mcrdufe : 3 Qe cradit 13 25
Infarmation and
Mabwork Security
P rnctufies ) e cradit 0 25
Systemn and Application
Security

* Eveluation comprises of thy Internal Assessment of the aforssaid modules are on the basis of
following components:

Mame af | Examination | Marks

madule pattern Bl |

Module 1 Writben { Objecthne 7 15
Examination | guastions, MACOs;

definefanswer  in
qrig sentence
Twen oescriptivie | B
fuestions of short

___| Enswers
Hands on /Practical exemingtion along with viva i
) Total | 25
Muodibe 2 | Written Ohjective i i5
Enamination guestians, MCOE,
definefanswer  in
ane sentence
Two " descriptive | 8
guegtions of short
anﬁr: !
Hands on /Practical examination along with vive 10
wi-%t 0N Towl | 28
Module 3 Wrltten Objective. E 15

3
Examination | qusstinag:) b
e



T —

| | | detingfaniwer  in
nns sentencs

| | Two  descriptive |8
Ouestions of shors |
| | | answers
| | Hands on /Practical xaimination along with viva 10
I == Total | 25
Moduled | Written Objective [7 15
P elina Litari OuEslivie,  WICDS:

definefanswer  in

ong- senlence

Twu  descnptive | & o
questions ol shap
dREWErs
i | Hands on /Practicai examination alongz with viva 10
3 ' Total | 25
L GRAND TOTAL [ 100

Course- related skill-based practical work will be entirely based on the skilis ta be developed in
the students. it may include the Topics a5 has been prescribed In the syllabi of every module.
Practical companents may be based on laboratory work, on Pl industrial trafning, working with
NGO or simidar organizations, project, BrouD distussion, presentation stc. unless Otherwlse
clearly specified I the Elven syllabi of all the courses.

College is suppoded to maintaln the récond of marks sllotied 5o the practieal work carried out by
the slugents,

There shall be combine passing {written mam + practicsl, viva) of 8o
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Ta;

The Principal/ Directars,

All Affillated colleges

All Recognized lisliture
auitribai Phule Pune Unfversity,
Pune

Subject: Guidelines Fegarding evaluation of Human Rights Education Programme
(2 credits)

Diear Sir/Madam,
As per decision taken by the Uriversity suthorised, Human Education Programme of 1
credits has been incorporated in the syllabi of Post praduate coy rses. We hareby, wonld like

'0 glve the guidefines far the evaluation af these courses attached harswith,

With regards,
it
i
Br. V. E- '&a{kwa:l
Director; BCUD




GUIDELINES FOR EVALUATION OF HUMAN RIGHTS EDUCATION
PROGRAMME FOR 2 CREDITS

students of all the Past graduate programmes have to undergo the Human
Rights Education programine

The Courses under the programme will have no affect on the credit/grade of
the students of their regular course of study, The grades earned in the papers
of this programme will reflect separately in the mark statement of each
sludent

In the HRE Programme there will be three COUrses,

| Paper code Course Name | Credits Marks |
HRE 101 Introduction to 1 25
Human Rights and
e | Duties (Mandatary;
HRE 102 Human Rights of 1 25
Vulnerable and
Disadvaniaged
Aok | Groups {Optional)
HRE: 103 Human Rights and 1 a5
| Dauties in India: |
Law, Policy, Socialy '
| and Enforcement
meachanism.
| I {Optional) . .

India: Law, Policy, Society and Enforcement Mechanism) the
students are free to select any one Paper as per the decision of the head of the
institute.

Al no point of time ANy two courses should be taken together. (This rule [g
applicabile for the students in part | or fee i the New academic year),

The Coordinators of each institute dppointed by the Directors/Principal shall
manitor the programme under the _Q_rparvislun of the Head of the institute,



It would be 3 self-study programme. The students will have to study the
materials of each paper, based on the materials upleaded on the University
Website. Apart from the materials available an the website, students are free
1o refar to any reference book of their choles stated in the bibliography, Apart
from the reading materials, a video of Lectures delivered by some of the
eminent professors will also be available on the University Web Site,

For evaluation of the papers, any of the models prescribed in the credit
pattern for Internal Assessment regulations may please be adopted depending
on the Models suitable to the institute.

Individual faculty member shall have the flexibility to design the concurrent
evaluation components in a manner so as to give a balanced assessment of
student capabilities across Knowledge, Skills and Abilities based on following
assessment tools:

Case Study/ Caselet/ Situation Analysis

Class Tost

Open book test

Study tour/ Field visit and repart of the same,

Small group Project

Group Discussion

Role Play/ Story telling

Thematic Presentation

. Ingustry Analysis

10:In depth viva

11.Cuiz

12.Model Development / Simulation exercisas

BN OGN

L

A pass in the two papers is compulsory,

Each Paper carries only One Credit, This means a credit is equal to 25 marks.

Henca, the minimum applicable per credit as per the credit system rules need

to be adopted as the passing minimum, Baced on the marks that are secured

by each student the grade may be decided de £ ?dmg“q:ﬁe mark obtained in
.. G S

each paper,

ssing grade of E in any of the two
paper and ha_"s to pass the paper
the degres.

If any student fails to secure the minimu
papers, such student may have to repeat
compulsorily otherwise they won't be con

e
The Coordinators of each institute nead to maintaii 3 tecord of the evaluation

methods adopted by the respective Institute.

o
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The syliabus

Courgs |

Introduction b Human Rights and Duties

Credit: 1
1] Basic Concept
al Human Values- Dignity , Liberty, Equality , Justice, Unity in Diversity, Ethics and
Noraks

b] Meaning and significance of Human Rights Education

1] Perspectives of Rights and Duties
aj Rights: Inherent-Inalienable-Universal- Individual and Groups
b) Nature and concept of Duties
c} Interrelaticnship of Rights and Duties

[y Introduction ta Terminology of Varlows Legal Instruments
al Meaning of Legal Instrument- Binding Nature
Bl Typesof Instruments: Covenant-Charter-Declaration-Treaty-Canvention-Pratacol-
Exerutive Orders and Statutes
W) United Nations And Human Rights
a} Brief History of Human Rights- International and National Perspectives
b Proyision of the charters of United Mations
cf  Universal Declaration of Human Rights- Significance-Preamble
di Civil and Palitical Rights-{ant, 1-21)
e} Economic, Social and Cuftural Rights-{Art 22-28)
{}  Duties and Limitations-{Art. 29)
gl Final Provision [Art, 30) L



Course Il
Human rights of vulnerable and disadvantaged groups

Credie: 1

I} Ganeral Introduction
al Meaning and Concept of Viulnerable and Disadvantaged
b} Groups, Customary, Socle-Econamic and Cultural Problems of
o]l Wulnerable angd Disadvantaged Groups

i) soclal seacus of women and childran in interaational and nadon] perspece

Al Human Rights abd Wemen's Rights —International and Mational Standard=
B Human Rights of Children-Inte rrational and National Standards

I} Status of Social and Economically Disadvantaged people

o) - Status of Indigenous Pecple and the Role of the UN

by Stacus of 50557 and Qther Indigenous People in the indizn Scenano
£} Huran Rights of Aged and Disakled

di The Minorities and Human Rights

al Steteless Persons -
b} Sex Worksrs R
ol Migrant Workers 1
dl HIV/AIDS Victims ——r



1.

Course 11
Human Rights and Duties in India: Law, Policy, Society and Enforcement
Merrbianicm

[oreelig: 1

Hiiman Rights in Indian Contaxt
ab Indinn Nill nf Rights And Sanmelsyn
Bl Preamble- Fundameatal Righitas Oheclive PonciplessFondaigoale] Dulids

Human Rights- Enforcement Mechanism

a} Human Rights Act, 1993

b) Judicial Organs- Supreme Court (A 32} And High Courtsiart 226]
gy Hurman Rights Commission- Mational and Stave of Maharashiza
di Lommission ol Women, children , Minority, SC/5T

B| Survey of International Mechanism

Human Rights Vielations and Indian Polity
a) Inequalities in soclety-population-llliteracy- poverty-caster-inaccessibility of legal redress
o] Abuse of Executive Power-Corrupticn-Mepotism and favoritism
c) Human Rights and Good Governance
d)
Role of Advocacy Groups
#) Professional Bodies: Press, Media, Role l;;ft.uw'!-_t_:rs-nga! Aid
b] Educational Institations ;
¢] Role of Corporate Sectar e
d) MGO's [
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